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Abstract: Nowadays, economic globalization has made the countries’ economies become closer and closer, and
foreign trade has also become one of the important means of developing the economy of each country. Countries
all over the world manage to sell products into foreign markets. The trademarks with high international publicity
can effectively enhance the market competitiveness of the products, which can help the enterprises or countries
get economic benefits. In this situation, translation of trademarks has aroused people’s great concern. Any
trademark can reflect some concepts or culture of the source language, so the translation of trademarks is to
implement a process of intercultural communication. Therefore, translation of trademarks plays an important
role in intercultural communication. Under the background of the intercultural communication, the paper puts
forward some principles of the translation of trademarks and focuses on the translation methods.

Keywords: intercultural communication; trademark; translation
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The Servitization of Middle Class’s Consumption

——Experimental Evidence from Shanghai Urban Consumers
TIAN Sheng-bing
(SILC Business School, Shanghai University, Shanghai 201800, China)

Abstract: The middle class is the backbone and the stabilizer in a society, and it is also seen the main power
for consuming consumer goods of service. On the panel data of per capita disposable income and per capita
consumption expenditure on service by the Shanghai Statistical Yearbook (2000-2012), using Fixed-effects
variable-coefficient model and the time series, this paper studies the relationship between disposable income
and service consumption expenditure of the middle class. The results show that there is a positive relationship
between disposable income and services consumption. This relationship does not change with the change of
consumers’ class. However, the middle class’s marginal propensity on service consumption is higher than
higher income class and lower income class. The conclusions of the study have important implications to the
government and firms on making decisions.

Keywords: the middle class; service consumption; the panel data; variable-coefficient model; service companies
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