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W OE: 820 #2990 FRAERERIANBNG, FLEBEOAT, LER ERH 535
W, SIRTEAANFFG ) ZXE. ATEAMEBEKRT @GR E, AL
P40 B P R TR, WNXAA BRI T =K EEREM e AT LIESH
AE LW E R, RIMAAINEGEN TIER AR 55K ‘TR 24, 22T,
P IARAEAS AR R IB T RAEST LAALEEN LY ER,; EARERED,
FAE X AR ALFE Z oS E R R AR KB L Z I R 6 F B 49,
AT AR K05 £ F 09 AT LB R WA FIRARINIR FEGER S £ “ER 6
AN BE. R, BPRLRA ESP/ BAP BARRAZ LR T — 2 69 4% Stk Al

KR WSS, BT, ALK e ; ESP/EAP E4f

hES#ES: H315 XERFRINAD: A XEHS . 2095—8072(2017)05—0079—08

—~. 5IE

EUNS T MR RE =T, FHRaEmc oI SR 51E30
FEHENMFEZ —, HIEEARZWMNEZEMA . EAREIEE (promotional
genre colony ) FHJIKIEIE (sub—genre) (Bhatia, 2004 ) , F§55{eH 5 A 5 H AL
B PR BT ) 2 PRS2 —FF 320 TR E TR A 3 Broat T B2y, O e R E ) D 1 1
LB R R PR (Vergaro, 2004) o XFBl R AR B Rt A 4T
Fr . AR A A ] R B F R FBr ( Halmarifll Virtanen, 2005) fR3L 1{2 4515
SRR EE AR H . BRI BEIIAES, Bhatia (1993 ) I8, #5855 T 45 W L
T PRMERE B P S UK 55 ARG VRN, IS 5 AR K B — P iVl 5 A . T
B2, M ERE M. FREMEAERE (B, 2014) o XM
PAE AR ZZ bR H 0 T 02 8545 A $0— 4% 00 35 (8 AR AR AE . L3NS R B X2 B
55 (e 815 S R4 1 08 AR AL B AT B 35 2P (move) SEBL Bk 1B &8s H 1Y ( Swales,
1990) . fFEZdEPHTHEFNRNHSE R BEEHTA AREMHS SR
MBS, 2RSS0 ERA NN ZRNERIEA (ERMMEESE, 2006) .
TR X Fh 22 S B 2 S LS [ N A5 0 i BE G (% &8, 20095 Cheung, 2011;
Vergaro, 2004 ) , M7 TR SR 5 % BILIE R 50 E 2 5 DR 247 Mk 1 78 58
bR T R S S E 2 (Bhatia, 2004: 29)

* ARSCHEZAPHESIH ERE FRAM LR IS ARG (BHSS: 17BYY033) B2, GlillfFEE . XS,
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=. BHEEFEPXTLERSFLARE

Bhatia 8 &8 i, ¥ SO IR 2500 i B2 R 52 40035 P 16 75 44 DL - AS A8 1 A i 52
W, AN A S S E ST AR, FFRERE AR FS I AR EERS
(1993: 69) o MX—KRMIT-IAEMH T SREERE. ZIEERRAGHE “Y
T OEEERT MR FZREWMAKIEERRE R, REMER itk T
SEEL CAEEAEREET R AR RSHE)TT RS br B BT SR I TE R RS, A T H A R L
“MBRMET B MR AFRIER R PRTE S . MR AT BRIE B & A T AR [ I A2 S0qk
W, AT, JCHIEBEE , I ORUEAZ BRGS0 R 21T, 0055 B R IE T
B R SO AR TS SIS BN, A FE IR I I BRNE IEARE (430, 2001) , DLEYFEAES
M =, JUHEALAR R 615 W @ vl ge i R s . Rk, X TR 8505 R ) 5 1R
&L EEEDE H bR s T AR R T R, R REA AL ARXE S, A
FOREC B R AL R IS BERMT B 4K, 2005 ) , A RESEBUEE H kAL b B
1y, B A g T Al ) a2 e UL 5 S R PE R BT 52 5 ¢ R ILE (XK R,
W, 2015) o Bz, W& RS B B2 B0 6 R DR EAR S 5 T iEHH
AH . 15 FH SR A R A5 U H

BT FORIEDY, AR SCNALAT A 1) £ R )RR AR A T AR AE AN ] SR S R R AR
CARSRT PG . AW TE R H B9 AL S R BS i BB HE 4L KL T Brown Ml Levinson M B 4 A
FH®, X—HMpRsIEADHY (BHEE, 1992; WEAFEMM AR, 2005) ,
HXT T8 H =B R A SIEM AR SR G 2 B EA A, (JansenfllJanssen,
2010) . fEWi4m RSP BrownflLevinson$t 7 B | A AR E 7, B & 48
A H AR AR AT ], EEREAEAN ANNIT N E BAZ MGG, A
INAHSESREPA —J7 (TRE&UE ARG N ) MMME F&24&48, &
X7 RN A ARE=f, W& iE T A # R 122817 4 (face—threatening act,
BIFRFTA ) (BHERE, 1992: 16) . HA RBUHMN M AL5E R EE , J7 0T 98 > W7 28 b
B A e, DT R SE IR AR bR . B FEZE PP FT A B AL 5% 5K 0% A0 4% LL R T fh -
(1) HEEREE (bald on record) ; (2) FIMRALSL K HE ( positive politeness ) ;
(3) JHRALS R HE (negative politeness ) ; (4 ) [HJ3EALSLREE ( off— record ) ;
(5) ALt B E 7474 (not doing the FTAs ) o At % ERAR AL 55 58 s Al I A 4L 3 o
B& ., BrownAHlLevinson XA 32 T 151 10Fp BAEF NS (£ W BrownflLevinson,
1987) o T S5 445 BE A ST AR 3 DA 28 R s Ak B AR T 4, IR ) SR ) 15 i3
W) S A 0 P S BUIR 55, DRI TG B 2 il FH B bR % A L SR W ke S B AR bR = I

Sy —J7 L, SR M TTIE T A R 8 45 T AL G 5 0T Th BE BEAT BEIR N
FINT o TOTE T A R SO A 3 5 SO R 5 D) e SO i o 5 SRl 3 2 TR BB Y
B RB (Hyland, 2005: 1) , JCili 5 )2 MR HE 55 40 S b 50 by 06 16 & 5 Wr i
HTRTTHRARE RS, MAXERPAZ MR . BImNESE ( B RZERX 7S
B RS (B AR, BRI, BERIEAR) LIRS (BUMITE . TR ) EITALSOR
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WEE Y (B, 2009) , MITICARJZ RN AZ 38 515 A 52 IR T rp AL 3 5 g 1 AS
[{] (Vergaro, 2004) %55, BTIAMMAI, AL ELH) IS (28 E
VESRERVE , MWSORWN I FHHE (RLIE TR S HRAE ) R R 200 i) T 1A 245 ) 147 0
Feg3 AT, I SR A AL 3 S5 1 SRS B4 A 8 S X 3 vp S SR S A T e 8 15 B0 1
RS, LU b I 85 SEFIESP/EAPEU IR I A i 5 45

=. FEFE

AWFRUCE TAOR B TR S IE s E R, PRCA2050, WS4 . Wik, @Ea
TRIF AT o RHE R BE1T 40 7 ) B HE 28 0 4% Swales FIBhatia i 4443 #7, Hyland
) AFRICIEIE (interactional metadiscourse ) 23 #7 Ll &ZBrownflLevinson B FL3% 5%
% ( politeness strategy ) . MZZMZTH, ARSI TFBhatia (1993 ) $& H 0 R 55 1E 58
{E R AIE R, FIHIBEY (move) X—MEA&, XHERHE MM S8 5 1T
W REST . FAMEE T A RS SO 52T 0L 8 18 14 45 1) 22 5 10 6) be F o2 45
B (EZMASE4ESE, 2006: 33, MBE, 2009: 92; Vergaro, 2004: 189) , B
FERME B AE R IR — BEATIEREDIREHENT , B BARMIE D, Al RiB PR, MifiiE
PR FE 2 W B AT TR R 5T, SRR T 45 2, X AR AE 43 B B VE B 3 AT R,
HEZBWRAYEG . SREXSEITE 1T 54, &I ERHE N b3S 815 B sk
iR, ARG I T IR 4 SR BEAT R ORI 1 2 )2 B R e AR 1R P 1
WEES . B X ER, RATXNMMZH, #Eid 5 iR E K> (hedges) . 3
srbRic (boosters) . ZAJEFRIC (attitude markers) . HIRFEFR (self mentions ) Fl
AiEPRIC (engagement markers ) 2K 1§ P APE o b & 1B D CIB F 20 (IFEIL
Hyland, 2005: 49) . it AFRIcil S o 87 o] LLAH S0 1 /g 5 VE & 00 A AW s B H
Xt i PN 25 B VAR, DA T B o A b P A L S5 G S 1) R R T O

AWK BARPU LU =AM 1) 22T, SR 55 R B S M TR R 4 )
MR BRI 2) MOWZm, PR CHESREEER S IESEANRITIES L
A5 3) XEER N Z R 550K A 5C R

M. HELEESITR

(—) EWIBKEF

I SPSS 20X P AL 8515 M 1B P LR AT R 7kt , 45 R A BARE . JF R )
fis . BREFF SO . SR NS . ILIE B 6 R AR R g X ILME S FaERE 25,
SIS E AR IR R A REZRNIEY )

T AR BT L& B

L AREHE G VE A FF R TR, 8 2R DA 50 S5 T 2 AR 85 45 1 T A A
BHEWERE T (Vergaro, 2004: 193) o X—iBSAEIRFEH P SUEHRFERF WL,
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R E BT LA, %68 BSOS RS AR, HX 25543
fE S (5T 3L B R B IR Tl TR BB O LG, X —25 18 SR (2009) B
RBVFEAR = R8I I, R 2 BATAL T PR e . 1 H R Uil .

&1 PEEHERIEESEST

& B & FE AT | AT b
1 478 LR ek A RN V) 30% 5%
275 19 1& 10% 85%
%%L PRAR sk aae AR AR o A
[GF $- 98- 5% 75%
35 5 R IEA 80% 80%
OnaH = REliEHFEENFRELEH T NG 50% 25%
Q451 #h 0 Fo kR |15 1E 10% 20%
Q@ LHFERANREH 30% 55%
4 )8 F Fo RIS 100% 100%
%2%@%;; AR RA RN T AT oo SRS %% %%
QM = K 1h 100% 100%
SREKEREH AR E M E R 40% 35%
6 B & A BT B m S B AR R AR 50% 10%
7 RRBATF) SR LA 5 N 5 N — 4R ik 100% 100%
8K HE Kk VeAE ik h 5 op RIATH) 40% 0%
IFBEAFR£ A 0% 55%
D&F &t HIE@Y ZHERLSEENES 0% 45%,
Q-4 L 0% 20%
104 91& (x5 E s kKM EANER 15% 50%
1AL E iz P RIBHRE L 100% 100%

(1) B b ) B 2 B3 AR L T8y 5 R T S G AUAG Ao i 2 49 19 1% |

[ FEAE 51 e R Ty, P UREEEEASEI LM Rl X—iE5,
MAE B9 BOUER” ES SE B B 6. il

(2) BA—REE S50 LRI M T ERMN, ARENIEA T LEDIP R

i o) e 55 5% BOIE I AN TE AR, e 85 IR IV e Se T BEE T,
Ay JE SR WA . H B R AR UMM E AT (FTA ) RAE TG 8L A 8 A bR %
R, G/MES S E AL SR, VN FTABTRRIE . SO b BT 28 g bR 3
B s —i b R R , RNEW S7ERW G RA M KRB R, HH BRI
ANET ARS8 8 B T - #0F o BB TR R S S B A5 P AR 0L .

2. CAE R E ST BRSO A CHEET ASER . Bl

(3) As you will see by the sample we have enclosed......

(4) Please take note that this will be the very last show of the year. It will be your final

chance to boost your sales......

A I AT Y ST, RIS A B A I R o ) o — b S TR R A b ) 47 B AT LUEE TR

© WFEIRE (x) = +ES8EES (S, H) + HXAEA (HL S) + 3 INZ] (x) o BRI TR R I AL S . MDA Smngg i =
AMHZE, Hr, SREBEH, HIGEUNE# . (Brown & Levinson, 1987: 74)
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N TRk S H4ad@id “the very last” . “final” ZEBMiiEMIEEHE R
PR BT Bl W) SEAF A = BI85 o b PR A b SR A A A T e SR B AE
Woo BSAFHIXMANES B AW B0 T, 200] LLS ] 8 x4 £ 77 sk
SR RTE (MR, 2009) o MR, PCEaEMEER e’ Efm, R
e R B H AR E T, RimA L T XWAMNEY, BEARKIFHARRRR,

3R RHGEER NS —BEER, BIW ARRRIEY ., X—EPEEX
fEH A UL o P SO0 A AV & IR R B A 580, R I A 8 R 45 Y
W, BBPLEEEE 5EER OSSN E B . B

(5) BAT, B3 R HLALR G HASATRBEA, ARAL, REEPTL2LEY

2o BB AMEZ B AEZRE—ET R BEH, ALEETH %

BAEH S PR AR R R E AL AT, G S, B
U b SR I A R . A RRE A, Gl ] B TRIEAL, OB EE R RN
) B E T R R FT Anir 25 B2 & W0 T 3503 . 5l

(6) Jw REAFE NG RZHAMERFENL, RERKEELS ZiH, ZNEAHEL
A8 57 o

[EIEE, DUBET A BR ¢ R X — 18 o5 — 5 W IRIE P 25 TR, X “RIG”
WP CBAREE R TR, BRI S R S . RS BER LA
A IETE T4

(7) BEMAAERBHIAEF E %, AGRS; KRENF %, LEX 3 RHEE QG
2, FEZRESHIRS

DL b T 25 40 77 THD 28 30 LR R Y 22 S agi W L b S SO0 A A I 1B R B SRR R 2
BE B2 B & HAL S S o o X ik 2 25 02 T R 3 B R4 1R R B R
FHIEZZ 5.

(=) WIAEE 257

# T Hyland (2005: 218-224 ) $#2{HEMICIHIESNR, A DS BCE R FRE HFITRE
F, SETRER TIE F AN BARIES, &I RME 815 A AE & B R X )

1.BR 8 4 1 22 5 o W SCAR 84 P B BR & i/ A I BRO IR, 78 e SCAR B 5 Y B
T 30K o XL PR € 1 3 TS R 2 A i R 3 T, il .

(8) If I may be of any assistance, please call.

i may X AE I BR E B oy, (e A5 R S i SR i3 el & OX R Y T AR T TR 28
BEATHTIE o it o SO P A Al 2R R S 12 o AR, TEADEULASZE I, g
B A T I BR S B B B SR DT, DA 44 i3 3 i BAR TH

(9) e & MAEERE, THRILEZTEHNMRL!

2 3R ARIC T T 22 5, P ISR A T R bR G A A M BL20K FI28 K, O
PUAT R TG WA S 2], H B STAE v 28 K 2250 0 1Y 9t i o0 o R ORAB A AN ) BT AR S 0 7
R Ss, mih SR EE TR W R E i EE A S, D4 B S BRROERTE S
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(10) --- to try what we believe to be the most comfortable, best fitting pantyhose available.
(11) HRMA B TH NG A X LKIFHAF BB FHA 8 &, MELBLARELRT .

MCTEAR 2 vh G s bR TC B 22 S T LLR v SO0 B 45 B ) T 2 R R Y 5 A
HRE KRR, MRS E 2 R TR Bk 55 B . X —E R
BUH TSR s A L “ARAT” S BCE iy B S BOIERY " B T BELL S SO B A5 R
CEATT SHBOE R BN BUIERY " B FBt. Bhatia (1993) 8, AR B9 ERIE)
A o A AR R ot IR 55 A e ] AR AL 5 B R R B R , Tr CFRATTT A B A o
P B S ANWERIES . RE XGRS SR C M EA R 2Z R, HE
TR Ryt A b H i) # i iy

3REFRC T 25 . RIGTRCETR R HEHAREGHEIR, FEER
PR PLAE 2 R B B AR TR AR IC Ly b B IR IR SE A o BT, FAT A& B b SR A
P CTFR AR M R R PIASED, DI SO s (401K HAESESCH
(1O ) HBLOVBIR B & o TS SCAe F 5 Bk n) 1) (191K ) HEEFER VKRR, HEL
TSR EfE (20K ) SEE RN UL o e SR B A5 8 Al B in) 4 48 0] 3 TR OR
TR EUR 5 R SN BB R, sE RS CURATT I,

(12) But with so many competing theories, how can we keep all the information straight?...
(=) B4k £ 570 AL5 Kk ik

S TR AR SR T TCE 5 A B A AT AT LR B, b S SO A5 TR i R AL A TR SR 22
AHE 7 BT A A & A B .

VER LB R B R TR P, SESCfE s 5 b iy ARl A SCIEBAE B JF J i)
fge” 43R M T I ARALS R s R AL R G . “hRE” B S A ek %
B —HF, e T BA B S e (BREBAARMXNME, 1998 ) W5l EH
M H G, AT X u s e o SOOI AR T N A AL B 5 R
NS - TR T ro s 2 i =y - LT E T == AN SRS R ek o) KR (A S U 5l T { C S T B U
PRI SRR ICIE g AR ML Wtk i, 1hiEE “SER” )5 W0 H T
Ho WRLE ER) — REEREBUE MO M MR RS T b SR
A A0 ) P S 0 T 3 R 35 A e LA G T B S R R PR R T L Bl Eh RS SR T AR
AL R SR A UM T R o e AR B AR AR A M BLIZ R TR P, X AhE R 22 R mT L
BRI ERER A “ASSE RN AT AR BaE R, LIk R4
BEEME A A, PUREFERMI T ILE AR R” B, Hbais wm &
B TEAE 3 132 R 4 BRI R S TR BL 1 v S5 VR B B LS SR s .

MEA 22 5 BB AR5 SR T, i SCOL B 05 55 25 FH RO AL 350 R W5 R A S i Ji o i
FAT R R SRR A 5 3 ) A AN R 8, TEPRBLSE 00 B Al B AT IR e . W
e SCAE WA 2o A0 I AR AL B g, Gl B B M AE B SN SR SEE I AR AR 28 AT
o ABTEIR R BRI AR AL MG, vh 9 ST 8 A5 #RAE 38 T e AL X5 1 2 o

@ f4: Enclosed are some brochures which describe, in more detail, the building services and appointments---
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E. &iE

W P S B R R R BT AR R TR R MR R EF X
PET R MIMEE SR DL AR R A R R T SE 0 22 B AR 45 A R
MICTE T A 25 . i o BT X 28 25 50T DU B P FR R 8915 AL S R I i R Ia] . AAE 2
EHMMER, ALSREE A 25 3ot 4k & U 1B R AR bR G sh g i 7=y, EHEE R AR
EAEESE FTIERNRIEX . B& (2001) Ik, BAEREE EH S
AT AR R A 0 £ 5 T, i B S A S N S SO B ) L R AT SRR X
XSOV R 3 0 A B R 0T RE L E R BRI . (HOASEE 7 A SCAR A 6 R A 2 A IR Z
M, Zhu (2009 ) 3 —25 52 BRI 2SR _E 09 SOk 25 53t 1T B8 R A A0 B 55 o [
g g7 JERIE SR . At S SOk )2 T B A 2 S5 T AN AR VR R A e A A
AW AR TR TE RS . IR T Bhatia (2003 ) “ SCARAMES ) KNI AT
A IER” BREIF Gl i b AR A AT AS ) 4L 2 SO TS S TR BRI 25 5, T DA I TR
AR 5 SCA RS I o R vb 2005% R el S Ak ok 5 e A) 2 ) o 247 5 5, DT 0 UG ) 3t 5 )ik
H bRt &30 ib 35 5 T 00 T8 S b R i 3t

X TESP/EAPHUEIN &, AL TR WS B oAt 15 H SRME 7E & 4SS0 3 T a4l
T 38 g HP 0 S b 0 B A5 1R 22 e AR AR IR N 2 — o FE R SR B 1E 5 1R I R vh A
0T 3 3o 32 b o6 7 T 48 R B AL LU S AEAS R SCAR S S T R (R B 15 pR G & AN 18
A QAo 356 49 oo E ) AL ST R 5, W RE TR T S8 i H AR A B i B e 5 pe i R VE
M ESP/EAPZLIIE AL 0 T O JEAHE 2L P SR BB i . B A% ) F B R R 1 R BB A 1Y
FRASAHEN, [FE RS EH AR (8B, 2001) o XMAEFRARR T E 5SS
K THMEZH, WABAEL#E AE . el &P SEFRNEI (£2mW, 2008) .
[ri] Bsf 388 3k 6 Bb S ) 4k 2% SCAK T B9 15 1R 25 S 6 F 4R 0 S VR IR A B 2 o) R TE K RE
( generic competence ) FIIERE N (genre awareness ) ( XRHGHG I 555, 2012;
GhezeljehFfiMoini, 2012 ) &5 KA 45 .
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Generic Variations in Chinese & English Sales Promotion Letters and
Politeness Strategies

XIAO Liang & DENG Li-ming
(College of Foreign Languages and Literature, Wuhan University, Wuhan 430072, China)

Abstract: Professional discourse analysis, particularly of advertisement genre and business genre, has begun
to garner nationwide attention since the introduction of genre theory into China in the late 1990s. Based on the
previous researches on promotional genre, this paper investigates the differences between Chinese and English
sales promotion letters at both text-internal and text-external level. Text-internally, the study focuses on the
generic pattern and interactional metalanguage of the sales promotion letters, while, text-externally, it examines
the relationship between pragmatic strategy and generic variations. It is found that great variations exist in some
particular generic moves and metalanguage; in a socio-pragmatic space different politeness strategies, against
various social cultural backdrops, are exploited to fulfill shared communicative purposes in these letters. This
study might help genre analysts better understand text-external factors such as politeness strategy that contribute
to generic variations. Meanwhile, the results of the study bear pedagogical implications for ESP/ EAP writing
courses.

Keywords: sales promotion letter; genre analysis; politeness strategy; ESP/ EAP writing
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