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Research on Online Review on Emotional Marketing Effects
WEI Ren-gan & ZHENG Jian-guo
(The Glorious Sun School of Business and Management of Donghua University, Shanghai 200051, China)

Abstract: In the era of self-media, online reviews increasingly influence consumer buying behavior. The
emotional polarity of online reviews has received widespread attention from operators. However, the academic
community has not empirically explored its impact on brand value and sales revenue and its mechanism. This
dissertation studies the impact of emotional polarity on brand value and sales revenue as its marketing effect.
This paper chooses the sales data of 100 automobile brands from 2012 to 2016 as samples to analyze the
marketing effects of the emotional polarity of online reviews. The results show that the emotional polarity of
online reviews of car networks has a significant impact on car sales. In addition to the indirect and significant
impact of brand value on auto sales volume, online sentiment polarity has a direct and significant impact on the
brand.

Keywords: online review; sentiment analysis; marketing effect; consumer behavior; text mining
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Treaty Remedy Risk in "Belt and Road" Investment
An Empirical Study Based on CEE Countries

HUANG Zhi-jin'? & ZHANG Wan-hong’

(1.Fudan University Law School, Shanghai 200438, China; 2.Shanghai University of International Business and Economics,
Shanghai 200336, China; 3.Wuhan University School of Law, Wuhan 430072, China)

Abstract: “Treaty Remedy Risk” refers to the possibility of investors seeking remedies through a “investor-
state dispute settlement clause” in BIT, FTA, or other treaties after an investment dispute occurs, to a neutral
institution that is not affiliated with any country. Sixteen CEE countries are countries along the “B & R”
initiative. The remedy of investment treaties between China and Central and Eastern Europe is representative
along the “B & R”, and the empirical study of 16 countries in Central and Eastern Europe will be helpful to the
“B & R Initiative”. This article tries to deeply understand the risk remedies from investment treaties in countries
along the route and make a more solid assessment of the region. Chinese companies generally have moderate
risks in investing in CEE countries. Hungary is a country that needs special attention, Montenegro is the country
with the highest risk, and the Czech Republic is the country to which the country’s future revision of BIT must
focus on.
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